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2022Academic Year Four-Years Program Curriculum Planning Table of Kao Yuan D nt of Information Communication and Marketi

It was reviewed and approved by the 1st Curriculum Development Committee of the 1st semester of the 2021 academic year on January 18, 2022.
It was reviewed and approved by the 1st College of Business and Management Curriculum Committee of the 1st semester of the 2022 academic year on August 15, 2022.

First year Second year Third year Fourth year
g Categor . Ist Sem. 2nd Sem. . Ist Sem. 2nd Sem. . Ist Sem. 2nd Sem. . Ist Sem. 2nd Sem.
Sublect - Course Name Crcdm Credit| Hour Course Name Crcdm Credit| Hour Course Name Credit]| _Hour |Credit| Hour Course Name Credit] Hour |Credit| Hour
CHINESE 2| 2| 2| 2 |ADVANCED ENGLISH 2|2
BASIC ENGLISH 21222
Basic general [HISTORY AND CULTURE OF TATWANN) 2|2 WORKPLACE ETHICS AND WORKING ATTITUDES | 2 | 2
LAW AND LIFE 2 | 2 [INFORMATION LITERACY AND ETHICS 2|2
THE APPLICATIONS OF INTERNET 2] 2
R Common for [COMMUNICATION SKILL 2|2 MANAGEMENT 2] 2
i?;l;d College  [CROSS-CULTURAL COMMUNICATION 2 | 2 |BUSINESS SOFTWARE PACKAGES* 2|2
PHOTO DESIGN* 3 (3 POSTPRODUCTION* 3 (3 PLANNING AND PROPOSAL PRACTICE 3 3 PROJECT ON INFORMATION MANAGEMENT#| 1 1
BASIC PHOTOGRAPHY* 3 (3 ELECTRONIC COMMERCE* 3 (3
Professional |MARKETING MANAGEMENT 2|2 THE PRACTICE OF COPYWRITING 3 (3
Courses  [SCRIPT PLANNING 3 | 3 [NEW MEDIA CONTENT AND PRODUCTION* 3 | 3 |MARKETING COMMUNICATION INTEGRATION 3|3
GRAPHIC COMMUNICATION* 3 | 3 [THE APPLICATION OF TELECAST* 3 | 3 [PROJECT ON INFORMATION MANAGEMENT* 111
INFORMATION COMMUNICATION 2 | 2 [INFORMATION ANALYSIS AND APPLICATION* 3[3
Subtotal 16[16] 18] 18 15[15[13]13 3 3 4 | 4 1 1 0 0
MULTIMEDIA PRESENTATION & PRACTICE* | 2 | 2 DIGITAL AUDIO EDITING* 3 (3 WEB PAGE DESIGN* 3 3 SOCIAL MARKETING* 3 3
CONSUMER BEHAVIOR 2 | 2 |WEB SITE DESIGN AND MANAGEMENT* 3 (3 INTERACTIVE DISPLAY AND MARKETING 3 3 SPEECH SKILLS 3 3
STUDIO PROGRAM PRODUCTION* 3 | 3 |CHANNEL STRATEGY AND MANAGEMENT 3 3 PORTFOLIO PRODUCTION AND DESIGN* 3 3
LOGISTICS MANAGEMENT 3 | 3 [CUSTOMER RELATIONSHIP MANAGEMENT 3 3 E-COMMERCE PRACTICE* 3 3
Professional ADVERTISING PLANNING AND PRODUCTION* 3 | 3 [APP INVENTOR PROGRAMMING 3 3 NEW MEDIA OPERATION PRACTICE* 3 3
Courses PRODUCT PLANNING AND MANAGEMENT 3 3 CROSS-BORDER E-COMMERCE* 3 3
MOBILE BUSINESS* 3 | 3 |SALES & PLANNING OF PROJECT EXHIBITION* 3 3
Elective CREATIVE PRODUCTS DESIGN* 3 | 3 |ENTREPRENEURSHIP MANAGEMENT#* 3 3
Subject THE BIG DATA MARKETING* 3|3
NFLUENCER MARKETING* 313
INTERNSHIP PROGRAM(1) 4 17 INTERNSHIP PROGRAM(3) 4 17
INTERNSHIP PROGRAM(2) 5 | 20 [INTERNSHIP PROGRAM(4) S 20
INTERNSHIP
PROGRAM
Subtotal 212122 313|166 121 12 | 9| 9 9 9 9 9
Total 18(18]20] 20 18(18 (19|19 15[ 15 [13[13 10| 10 9 9
* Liberal Arts: Courses offered by the General Education Center are divided into 4 categories with a total of 8 credits. Students must obtain at least 2 credits in each category before graduation. °
* "English for Proficiency Tests" will be offered in the second semester of the second grade, and it is a required course of 1 credit and 2 hours.
* Physical education: the first grade is a required course (the first and second are 0 credit and 2 hours), and the second, third and fourth grades are elective courses.
* Labor education: the first grade is a compulsory course (the first semester and the second semester are both 0 credits and 2 hours).
. Regulations on the number of credits for students to graduate: at least 128 credits are required to graduate > including71credits for required courses(Basic General Studies20 + English Examination1 ~ professional courses56 ) » 8required credits (Liberal General Studies) » 49 elective credits (At
least36 credits of major electives in the department).
* The hours of off-campus internship courses are implemented in accordance with the school's "Off-Campus Internship Guidelines for Students" and the regulations of the Ministry of Education.
* A maximum of 18 credits are recognized for off- pus internship credits in grad credits
* Courses marked with "*" after the course name are practical courses

* The elective course subtotal refers to the minimum number of credits/hours that should be offered in the semester.
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